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ABSTRACT 

PROBLEM TO BE SOLVED: To provide an advertisement effect analysis method 
having a function in which it is possible to understand the advertisement 
effect quantitatively and calculate the incentive according to an increase 
in the number of the viewers of the advertisement by receiving information 
directly from the viewer indicating that the viewer acnowledged the 
advertisement, when publishing advertisement with the use of information 
other than numerics limiting the number of viewers of the advertisements 
such as an audience rating or the number of subscribers or the number of 
passengers . 

SOLUTION: An input terminal 5 transmits advertisement type information 
expressed by encoding the type of advertisements, and a server 7 receives 
the advertisement type information from the input terminal 5, and stores 
the number of times of receipt for each type expressed by the received 
advertisement type information. Then, a computer 20 calculates 
advertisement effects based on the number of times of receipt, and 
calculates the advertisement counter value based on the calculated 
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